Organic vs Paid
Social Media

Which one is better?




Introduction

Social media has revolutionised the way businesses
connect with their audiences!

It's not just another platform, it's a powerful tool to
showcase your brand’s personality and promote your
products in a way that feels personal and impactful.

But should you stick to organic strategies or expand your
growth with paid social media? Dive into our breakdown
to discover whether paid social media Is even the game-

changer your business needs!

What is Organic Social
Media?

Organic social media refers to any content shared on
platforms without paid promotion.

This includes a variety of content such as posts, stories
and updates that naturally engage your audience
through likes, shares and comments.




Benefits of Organic
Social Media:

e Cost-Effective: Posting is completely free, making it
Ideal for businesses with tight budgets.

e Builds Trust: Consistent, authentic content fosters
meaningful connections and loyalty with your
audience.

e Lasting Impact: informational content, such as tips or
tutorials, continues to attract engagement over time.

Challenges of Organic
Social Media:

e Limited Reach: You're typically confined to engaging
your current followers.

e Time-Consuming: Growing and maintaining an

audience takes time, but the long-term rewards can
be substantial.
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What is Paid Social Media?

Paid social media involves using paid advertisement
features on platforms like Facebook, Instagram and
LinkedIn.

This allows businesses to run targeted campaigns aimed
at specific goals. The aim Is to expand brand awareness
beyond what organic growth alone can achieve.

Benefits of Paid Social Media:

e Expanded Reach: Ads can target specific audiences
based on location, interests and behaviour, thus
INcreasing visibility.

e Quick Results: Campaigns can generate immediate
outcomes, such as increased website traffic or sales.
An added advantage is the ability to specify the
desired call-to-action for your audience.

e Scalable: With more investment, you can expand your
reach, enhance content quality and achieve greater
Impact efficiently.




Challenges of Paid Social
Media:

e High Costs: Poorly managed campaigns can escalate
expenses and reduce efficiency, leading to diminished
returns. Proper planning and monitoring are crucial to
stay within budget.

Short-Term Gains: Results are tied to your budget,
stopping as soon as the funding ends. Sustained success
requires ongoing investment or a shift to long-term
strategies.

Could Get Annoying: Ads are often ignored, but this

requires multiple attempts of exposure to be noticed,
which can boost awareness but also irritate audiences if

overdone.

Organic or Paid: What's the
Best Choice?

For most businesses, the best strategy is a mix of both.
Organic social media builds trust and creates long-term
relationships with your audience.

Paid social media boosts your reach and delivers quick
results when you need them.




Who We Are!

We are Smart Web Design Agency, a Birmingham
marketing agency who helps businesses thrive with
personalised social media strategies for the past 20 years!

As a leading expert in social media in Birmingham, we
specialise in both organic and paid social media.

Our team knows how to blend creativity with data-driven
methods which get real results. If you're looking for a reliable
Birmingham social media marketing agency, we're here to
help.

Whether you need to grow your organic presence or run
effective paid campaigns, we've got you covered.




Want help W|th your marketmg"
Call us on - 0121 66 66 534
Or email us at - Sales@E4k.co
for more information!
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